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Hi everyone, thanks so much for having me.

A big thank you as well for all you do to create amazing rail trails and support outdoor recreation. As someone who loves biking and Nordic skiing, I really appreciate the impact of your work.



Economic Impact
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• 32,000 direct jobs

• $1.7 billion wages and salaries

• $3.9 billion total outdoor recreation value added

• Top Value Adding Activities

 Boating/Fishing      Snow Activities (2nd)
 RVing           ATVing
 Equestrian      Bicycling (8th)
 Recreational Flying      Hunting/Trapping
 Climbing/Hiking/Camping
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Outdoor recreation assets have positioned tourism at the heart of New Hampshire’s economy—not as a side benefit, but as a catalyst driving the entire system.

Rail trails are a prime example. These assets not only attract visitors and generate economic value, but also help build stronger, more vibrant communities. 
Strong communities attract and retain talent. 
Talent fuels business growth. 
And business growth, in turn, reinforces both local communities and the economy.

In this way, rail trails serve as a catalyst for long-term, sustainable economic growth.



Bicycle-Friendly 
Businesses and 
Communities

• Bike racks and bike-friendly 
amenities like repair stations 
and storage are essential.
• Recommend bike-friendly 
routes and posting signage to 
guide cyclists.
• Support local cycling events 
like after work rides and bike-to-
work days.
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How do we  create this ecosystem?

Communities and Businesses Bicycle-Friendly​
Bike racks and bike-friendly amenities like bike repair stations and storage
Businesses can also recommend bike-friendly routes and post signage to guide cyclists.​
Promoting ocal food, coffee, and breweries are always a favorite with rail trail users

How do you promote the use and support of these rail trails?

Partnerships. 

A great option to consider is partnering with your local chamber of commerce or DMO. These groups often have access to funding sources, like the NH State Joint Promotional Program, which can help support the creation of promotional materials—things like visitor maps, trail brochures, or even social media campaigns.
Beyond funding, they’re also a great connector to local businesses, which can open the door to broader collaborations and community engagement.

Ex: White Mountain Attractions Instagram reel that connected Cross NH Adventure Trail, Littleton Bike Shop and Shillings Brewery – all in 30 seconds.


Ex: Bike the North Country –a non-profit that supports and connects biking though several communities including Bethlehem, Franconia and Littleton NH. It is a resource for a ride recommendations and maps, for finding a bike shop or a place to grab coffee or a beer. It also gives information on where you can find important services, like a bathroom or a Gear Library. check it out at bikethenorthcountry.com​

White Mountain Attractions Instagram reel that connected Cross NH Adventure Trail, Littleton Bike Shop and Shillings Brewery – all in 30 seconds.
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Sneak Peak 
ORID X Division of Planning and Community Development collab to create a new guide to assist non-profits and municipalities with creating outdoor recreation assets 

Our digital guidebook, walks through the process of creating outdoor recreation infrastructure in your community step by step. In 6 modules - 21 practical tools for assessing, planning, building and sustaining any project, from a trail to a community park to a recreation master plan. 

Launched in November at RecReadyNH.com




PLAN, PACK 
& PREPARE

CARE FOR
OTHERS

PROTECT &
PRESERVE

GO HAVE
FUN
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Wildly Responsible is a state program educating the public on how to safely and responsibly engage with the New Hampshire outdoors while preserving it for generations to come. 

WildlyResponsible.com 
Follow WR on facebook and Instagram

Developed messaging and are promoting through many types of channels based on these 4 principles. 




Janel Lawton
Janel.M.Lawton@livefree.nh.gov

Thank You!
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